S T semeiar ABULITONS

SYLLABUS
Ability Enhancement Compulsory Course
(All Undergraduate Degree Programmes under Gauhati University)
ENV -AE -2014; Environmental Studics ’
Total marks: 100 (External: 80 + Internal: 20)
Nature of Course: AECC

No, of Credits: 4 No. of hours: 60

(Approved in the Academic Council 08-11-2019)

Unitl: Introduction to Environmental Studies
* Multidisciplinary nature of environmental studies:
e Scope and importance:
e Concept of sustainable development
(3 lectures)
Unit 2: Ecosystems
eWhat is an ccosystem? Structure and function of ecosystem: Encrgy flow in an ccosystem: food chains,
food web and ecological succession. Case studies of the following ecosystems:
a) Forest ccosystem
b) Grassland ecosystem
¢) Aquatic ecosystems (ponds, streams, lakes, rivers)
d) Mountain ecosystem
(8 lectures)

Unit 3: Natural Resources: Types, Renewable and Non-renewable Resources

e Land resources - landuse change; land degradation, soil erosion and desertification

e Forest resources: Deforestation: Causes and impacts due to mining, Construction of big dams and their
effects on forests and people.

e Water resources: Use and over-exploitation of surface and ground water, floods, droughts, conflicts over
water (international & inter-state: Indo-China, Indo-Bangladesh, Cauveri disputes) .

eEnergy resources: Rencwable and non-rencwable energy sources, use of alternate energy sources, growing
energy needs, case studies — coal mining. erude oil extraction.

(8 lectures)

Unit 4: Biodiversity and Conservation
eLevels of biological diversity: genetic, species and ccosystem diversity; Biogeographic zones of India;
Biodiversity patterns and global biodiversity hot spots
eIndia as a mega-biodiversity nation; Endangered and endemic species of India _
o Threats to biodiversity: Habitat loss, poaching of wildlife, man- wildlife conflicts, biological invasions;

Conservation of biodiversity: In-situ and Ex situ conservation of biodiversity.
al, aesthetic and informational value.

*Ecosystem and diversity services; Ecological, economic, social, ethic
(8 lectures)

Unit 5: Environmental Pollution

*Environmental pollution: types, causes, effects and controls; Air, water, soil and noise pollutio
*Nuclear hazards and human health risks J
*Solid waste management: Control measures of urban and industrial yva ‘I’(}"/L

*Pollution case studies — Bharalu rjv : i
: aralu river :|, Kolong river
. Deepor Beel, Kolong . (8 lectures)
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* Climate change. global warming, ozone layer depletion, acid rain and impacts on human ¢
: ommun;
agriculmure nunit
e Fnvironment Laws: Environment Protection Act; Air (Prevention & Control of Polluti A
. g . , - : o i , on} Act;
(Prevention and contral of pollution) Act; Wildlife Protection Act: Forest Congs Ny
x - r g » - 1T - ! = 5 Cr'\-'a‘t!ﬂ
International agreements, policies and treaties; Montreal and Kyoto protocols and C
. . poo L —~ Onven!
Biological Diversity (CBD). CITES.
e Nature reserves, tribal populations and rights, and human wildlife conflicts in the context of Assarr

(8 lect

- 7: Human Communities and the Environment

e Human population growth: Impacts on environment, human health and welfare,

e Resettlement and rehabilitation of project affected persons; case studies,

e Disaster management: floods, carthquake, cyclones and landslides

e Environmental movements: Chipko, Silent valley, Narmada Bachao, Bishnois of Rajasthan.

e Environmental ethics: Role of Indian and other religions and cultures in environmental conservatic
e Environmental communication and public awareness, case studies (CNG, electric vehicles, green

wasle minimization)

(9 lec
8: Field work
e Visit to an area to document environmental assets : river/forest/flora/fauna, etc
» Visit to a local polluted site - Urban/Rural/Industrial/Agricultural.
» Study of common plants, insccts, birds and basic principles of identification.
» Study of simple ccosystems- pond, river, stream
(Equivalent to 8 1

ested Readings:
Bharucha Erach : Text book on Environmental Studies, UGC, New Delhi

L,
). Carson, R 2002. Silent Spring. Houghton Mifflin Harcourt.
3

_ De AK.: Environmental Chemistry, Wiley Eastern Lid.
I, Kaushik Anubha and C.P.Kaushik : Perspective in Environmental Studies, New Age Internatic

. Rajagopalan, R. (2018). Environmental Studies. (3" Edition) Oxford University Press
. S.C.Santra (2011): Environmental Science, New Central Book Agency
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COM-DSE-HC-6036(F): BUSINESS RESEARCH METHODS AND PRO. ECT WORK

Marks: 100 Credit: 6
Lectures: 65

Objective: This course aims at providing the general understanding of business reseq b

. . — > ' H b b, 2sear
methods of business research. The course will impart Iearning about how to collect o
interpret data.

and the
analyze, present and

Section A: Business Research Methods 50 Marks

Unit 1: Introduction 10 Lectures
Meaning of research; Scope of Business Rescarch; Purpose of Research - Exploration Description

Explanation; Unit of Analysis — Individual, Organization, Groups, and Data Series; Concentio
Construct, Attributes, Variables, and Hypotheses ' paan,

Unit 2: Research Process 10 Lectures

An Overview: Problem Identification and Definition; Selection of Basic Research Methods- Field Study
Laboratory Study, Survey Method, Observational Method, Existing Data Based Research, Longiludinai
Studies, Panel Studies

Unit 3: Measurement and Hypothesis Testing 19 Lectures Measurement: Definition; Designing
and writing items; Uni-dimensional and Multi-dimensional scales; Measurement Scales- Nominal,
Ordinal, Interval, Ratio; Ratings and Ranking Scale, Thurstone, Likert and Semantic Differential
scaling, Paired Comparison; Sampling -Steps, Types, Sample Size Decision; Secondary data sources
Hypothesis Testing: Tests concerning means and proportions; ANOVA, Chi-square test and other Non-
parametric tests

Testing the assumptions of Classical Normal Linear Regression

Section B: Project Report Marks 50

Unit 4: Report Preparation 26 Lectures o
Meaning, types and layout of research report; Steps in report writing; Citations, Bibliography and
Annexure in report; JEL Classification

Note:

|. There shall be a written examination of 50% Marks on the basis ofU‘mt I:to 11
The student will write a project report under the supervision of a iacz.llly
member assigned by the college/institution based on field work. The Project

Report carries 50% Marks and will be evaluated by University appointed
examiners.

(3]



M.Com 3" Semester

COM 3026: Project Management

Objectives: The aim ol the course is to enable the student to have the basic idea of the preparation,
appraisal. monitoring and control and hedge risk of industrial project including the issues involved in
Project implementation.

Course Outcome:

Ability to illustrate and trace  time. schedule and cost related issues in various phases of project lite
cvele

Marks:80

Unit 1: Project Management — Mcaning and scope. Need of project management. Life cycle of a
project — conception and selection. planning and scheduling. implementation and control. evaluation
and termination. (6)

Unit 2: Project Analysis and Selection — Identification of investment opportunitics.  project
initiation. Market and Demand Analysis. Technical Analysis. Leonomic and Financial Analysis.
Social Cost and Benefit Analvsis. Formulation of Detailed project report. (18)

Unit 3: Project Planning & Scheduling — Planning Resources. Planning of Physical Resources.
Planning of Human Resources. Planning Financial Resources, Project organizing. Planning
Scales-Network/PERT Analysis. (10) Q

Unit 4: Implementation and Control — Project Management Information Svstem. Monitoring and
Reporting —Physical resources. human resources. and financial resources-cost control.

Unit 5: Project Completion and Evaluation- Integrated Project Management Control System,
manacine Transition for project 1o operation. project completion and evaluation. project revicw.
project termination, (8)
Suggested Readings:

l. Project Planning. Analysis. Selection Implementation and Review by Prasanna Chandra. Tata

McGraw Hill. New Delhi, _
> Fundamentals of Project Management by P Lewis. AMACOM Div. American Managemenl

Association,

I8
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M-AE-1014. .
14: BUSINEgq COMMUNICATION
Marks: 100

Objective: To cquip students of the 1y ¢ S
\\-'rilm[Z. c\‘“‘[‘f"ﬁ-‘ht‘nklun andl rnnjn“ln“m "l“ﬂ! ) course f"(‘fil\vf“v to acquire skills in read
wa i " Ieading
communication Hon, as also 10 use electronic media for brsin .
G nisinesy
Contents:

Unit 1: Introduction:

Nature of Communication, Proc
. Process nf(‘nmmumca!mn. Types of Communication (verbal & Non

\Y :
erbal). Importance of Communication, Different forms of Communication

Ramers to Commu i
. R : n:cglmn Causeﬁ. Linguistic Barners. Psychological Barriers. Interpersonal
arriers, Cultural Barriers, Physical Barriers, Organizational Barners

Unit 2: Business Correspondence:

Letter Writing, prcscnlat.ion. Inviting quotations, Sending quotations, Placing orders, Inviting
tenders, Sales Icngm. claim & adjustment Ictters and social correspondence, Memorandum, [nter -
office Memo, Notices, Agenda, Minutes, Job application letter, prepaning the Resume

Unit 3: Report Writing:
Business reports, Types, Characteristics, Importance, Elements of structure, Process of wnting,
Order of writing, the final draft, check lists for reports.

Unit 4 Vocabulary:
Words often confused, Words often misspelt, Common errors in English

Unit § Oral Presentation:
Importance, Charactenstics, Presentation Plan, Power point presentation, Visual aids

Suggested Readings:

| Bovee, and Thill, Business Communication Essentials, Pearson Education

2 Shirley Taylor, Communication Jor Business. Pearson Education _

1 Locker and Kaczmarck, Business Communication Building Criical Skilbs, McGraw Hall
Educauon

4 Herts A Murphy, Herbert W Hildebrandt, Jane P. Thomas, Effective Business
Communication (SIE), McGraw Hill Education

$  Dona Young, Foundations of Business Communication An Integrative Lpprouch.
McGraw Hill Education

6. Raymond V Lesikar, Marie latley, Kathryn Rente, Paula Lentz,
Business Commumnication Connecting in a Digital World (ME), ML

and Neerja Pande.
aw Hull t';h.l\'nlll\.'ﬂ

i
Note: Latest edition of text books muy be used. Cld‘ L'
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5016.
marks: 100 D46: PRINCIPLES o MA

objective: The objective of 1 Credit: 6

1 IS course is to ' L
- - - G N e .
100ls and techniques of Mmarketing, Provide basic knowledge of concgpl:mrtsf -
» Principles,

Contents:

Unit 1: Introduction:
Nature,v scope and importance of m
Marketing mix, Marketing environ
Demographic, Technological,

Unit 2:

a. Cnnsymer Behaviour: Nature and Importance
influencing consumer buying behaviour ‘

_ 13 Lectures
Selling vs Marketing;
omponents (Economic,

arketing; Evolution of marketing;
ment: concept, im '
e _ ; portance, and ¢
Natural, Socio-Cultural and Legal). )

13 Lectures
Consumer buying decision process; Factors

gt.mrileat;k.et segmentation: concept, importance and bases; Target
Pt, importance and bases; Product differentiation vs. market s

Unit 3: Product:

market selection; Positioning
egmentation,

& ) 13 Lectures

o;cl:ept :_md importance, Product classifications; Concept of product mix; Branding, packaging
an abeling; Product-Support Services; Product life-cycle; New Product Development Process:
Consumer adoption process.

Unit 4: 13 Lectures

a. Pricing: Significance. Factors affecting price of a product. Pricing policies and strategies.

b. Distribution Channels and Physical Distribution: Channels of distribution - meaning and
importance; Types of distribution channels; Functions of middle man; Factors affecting choice
of distribution channel; Wholesaling and retailing; Types of Retailers; e-tailing, Physical
Distribution.

Unit 5:

a. Promotion: Nature and importance of promotion; Communication process; Types of

personal selling, public relations & sales promotion, and their

distinctive characteristics; Promotion mix and factors affecting promotion mix decisions;
b. Recent developments in marketing: Social Marketing, online marketing, direct marketing,
services marketing, green marketing, Rural marketing; Consumerism

Suggested Readings: o o
1. Kotler, Philip, Gary Armstrong, Prafulla Agnihotri and Ehsanul Haque. Principles of
Marketing. 13" cdition. Pearson Education. . . .

2 Michael, J. Etzel, Bruce J. Walker, William J Stanton and Ajay Pam%nl, Marketing:

Concepts and Cases. (Special Indian Edition)., McGraw Hill E(_iucanon s
William D. Perreault, and McCarthy, E. Jerome., Basic Marketing. Pcarson Education.

13 Lectures

promotion: advertising,

3 . !
4. Majaro, Simon. The Essence of Marketing. Pearson Education, New Delhi.
5. The Consumer Protection Act 1986. . B
6. lacobucci and Kapoor, Marketing Management: A South Asian Perspective. Cengag
Lcarning. _ _
1 “K ; ” ! ‘lt 1.
7. Dhruv Grewal and Michael Levy, Marketing. McGraw Hill Ldum[;zmon. I

8 Chhabra, T.N., and S. K. Grover. Marketing Management. Fourth

Company. T
9. Neeru Kapoor, Principles of Marketing, carning ]
10. Rajendra Maheshwari, Principles of Marketing, International Book House

38
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COI\'I-SE(ff-I-I(.‘dﬂSd (

A): Entrepreneurship

Nipicaziiih Credit: 4 Lectures: 30
Objective: The purpose of the paper is to or

; 3 oL ent the learner toward entrepreneurship as a care
option and creative thinking and behavior. P P career

Contents:

Unit 1: Introduction

Meaning, clcr:.cnts. detern‘fmants and importance of entreprencurship and creative behavior;
Entrepreneurs 1p 'f"d creative response to the society” problems and at work; Dimensions of
cntrcprcncurshfp. mt:‘aprencughtp, technoprencurship, cultural entreprencurship, international
entrepreneurship, netpreneurship, ecopreneurship, and social entrepreneurship (10 Lectures)

Unit 2: Entrepreneurship and Micro, Small and Medium Enterprises

Concept of business groups and role of business houses and family business in India; The
contemporary role models in Indian business: their values, business philosophy and behavioural
orientations; Conflict in family business and its resolution (10 Lectures)

Unit 3: Public and private system of stimulation, support and sustainability of entreprencurship.
Requirement, availability and access to finance, marketing assistance, technology, and industrial
accommodation, Role of industries/entrepreneur’s associations and self-help groups, The concept,
role and functions of business incubators, angel investors, venture capital and private equity fund.
(10 Lectures)
Unit 4: Sources of business ideas and tests of feasibility.
Significance of writing the business plan/ project proposal; Contents of business plan/ project
proposal; Designing business processes, location, layout, operation, planning & control;
preparation of project report (various aspects of the project report such as size of investment,
nature of product, market potential may be covered); Project submission/ presentation and
appraisal thereof by external agencies, such as financial/non-financial institutions (10 Lectures)

Unit 5: Mobilising Resources (10 Lectures)
Mobilising resources for start-up. Accommodation and utilitics; Preliminary contracts with the
vendors, suppliers, bankers, principal customers; Contract management: Basic start-up problems

Suggested Readings:
|. Kuratko and Rao, Entrepreneurship: A South Asian Perspective, Cengage Learning.
2. Robert Hisrich, Michael Peters, Dean Shepherd, Entrepreneurship, McGraw-Hill Education
3. Desai, Vasant. Dynamics of Entrepreneurial Development and Management. Mumbai,
Himalaya Publishing House.
4. Dollinger, Mare J. Entrepreneurship: Strategies and Resources. lllinois, Irwin.
Holt, David H. Entrepreneurship: New Venture Creation. Prentice-Hall of India, New Delhi.
6. Plsek, Paul E. Creativity, Innovation and Quality. (Eastern Economic Edition), New Delhi:
Prentice-Hall of India. ISBN-81-203-1690-8.
7. Singh, Nagendra P. Emerging Trends in Entreprencurship Development. New Delhi:

Ln

ASEED.

8. SS Khanka, Entrepreneurial Development. S. Chand & Co, Delhi.

9. K Ramachandran, Entrepreneurship Development, McGraw-Hill Education &")

10. SIDBI Reports on Small Scale Industries Sector. C”}j\

Note: Latest edition of text books may be used. (@ %
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